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https://www.adidas.co.uk/dropset

Adidas
e-commerce

ROLE

SOFTWARE

YEAR

PROJECT DURATION

Dropset:

For Controlled Stability

Lifts hit different when YOUr Kicks keep you grounded. Designed for
sirength workouls, Dropsel urns every session into a flex of power.

SHOPF MOW

DROPSET
CONTROL

frain harder and Heep every
miowe controlled. Dnosser
Contral prossdes stability
through every i, pmp, and
fuiri,

SHOF DROPSET CONTROL

DROPSET 4

Crafted to perform across all
functional strength training.
With Dropseat 4, every lift is
under control, every jurmp
feels exgpdognse, and every run
Enefgired,

SHOP DROPSET 4

DROPSET BASE

Dropset: For
Controlled
Stability

DROPSET 4
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Rapidmove:
For 360° Movement

Ao Bl you mean it, from explosie jumps and Spants o everything in

Bifwien - fooslerdle your workow! with Rapidmeeee, Built upan the chyrism

wpeed and agility.

RAPIDMOVE
ADV 2

Ramp up your perlormance
and land every move.
Rapidmonse ADY 2 keeps you
Teading cool and enengirad
when YOIr Workout ,E_E‘I‘E
swaraly,

SHOP RAPIDMOVE ADVE

RAPIDMOVE
PRO

Designad to crergizg swery
rep with multi-directional
support for high intensity
workouls, With Rapidmowe
Pro, every mave beging with
spead and ends in contnol.

SHOF RAFIDMOVE PRO

RAPIDMOVE GO
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Rapidmove:
For 360°
Movement

RAPIDMOVE PRO
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RAFIDMOYVE
ADV 2
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TRAIN YOUR WAY

OROPSET & RAPIDMOVE '

DROPSET & RAPIDMOVE
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ORTIRE LEGOINGE
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WOMEN"S LEGGINGS & TIGHTS

For Adidas Women's Training, | designed a suite
of e-commerce experiences centered around
the launch of the Optimé leggings collection.
The experience combined editorial storytelling,
social proof, product education, and commerce-
focused interactions to help customers move
seamlessly from inspiration to purchase.

Deliverables included: Campaign landing page,

Product listing experience, Product detail page HOW IT'S STYLED
enhancements, Product education and FAQ
modules, cross-sell and styling recommendations.

WANNA KNOW WHY WE'RE 50
OBSESSED WITH OPTIME?

The goal was to create a premium shopping
experience that highlighted product performance
features while encouraging exploration across the
broader collection.

HOW TOU STYRE IT

ROLE Ul UX Designer _
SOFTWARE Figma, After Effects HOW YOU STYLE 17

Photoshop i s -
YEAR 2025

OESLEIHA CONIIEEONE
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et w T

PROJECT DURATION 10 weeks
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https://www.adidas.co.uk/optim%C3%A9-leopard-7-8-leggings/KF9094.html
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.ﬂ. ADIDAS now

Bolder Design, Break A
Fiercer Sweat, Then
Workout. The Internet.
e - POST FOR POINTS
; Show us your best Optimé selfie to earn 50 adiClub
Bolder Design, Break A Sweat, points.

Fiercer Workout.
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Then The Internet.
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Adidas
e-commerce

As part of the digital campaign, an interactive app
experience was created to showcase the Optimé
franchise. The app extended the online UX journey
by incorporating the collection’s signature
leopard-print aesthetic throughout the interface.
Interactive carousels, layered content overlays,
user-generated content, and a social-inspired
lookbook were integrated to create a more
Immersive and engaging brand experience.

ROLE Ul UX Designer

SOFTWARE Figma, After Effects
Photoshop

YEAR 2025

PROJECT DURATION 10 weeks
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SWIPE FOR THE
FULL LOOK |

SEE HOW OUR COMMUNITY STYLE
OPTIME COLLECTION. f

EARN POINTS FAST

Complete these quick activities to boost
your points.

.

1

Share your adidas gym fit with us
and get 50 points.

SHARE YOUR STYLE =




Arthur
D. Little

ROLE
SOFTWARE
YEAR

PROJECT DURATION

ARTHURPLITTLE

Explore how six industries
are using tech to move
faster, operate smarter,

and serve customers better,

J automates
&S Ut disrugtion

©

they're essential

s helping companies
across travel, transport,
and hospitality future-proof
their operations.
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Peugeot

w PEUGEOT

NEW PEUGEOT

PELGEQT

LIVE BIGGER

MNew front and rear de

Discover the Peugeot Landtrek range: two versatile models

deslgned for everyday life or professional use, With a bold new grille,
claw-inspired LED headlights, sculpted 3D rear lamps and sdvanced
safety features, it's built to adapt to every road and need.

Crzsee (Y122 Fn [

pougeot 3 times cheaper to run per kilometer than
petrod. 3 Uimees meee fun. Mare info B be
#AllElectric 2EVConlkiancs

ROLE

DISCOVER MORE

SOFTWARE EXPLORE THE POWER OF

PEUGEOT LANDTREK

N O ®® O ©

YEAR

200HP DIESEL ENGIME:
2,2L TURBO WITH
450MM TORQUE

A 20000 220 Turbs Déese|
engine and LATH autcamatic
gearbox deliver powerful,
seambess performanoes,

PROJECT DURATION

PAYLOAD POWER

With a 1T payioad avalable
across all Landtrek werskons,
there's space for everny need

Off-road capability

THE POWER OF
MODULARITY

Add fpace when you fesd
it wath the 2nd-ross B0
fodding backrest.




J.';.;f:m NEW PEUGEOT === NEW PEUGEC ==’ NEW PEUGEOT

{ LANDTREK ¢ (‘)ﬁ LANDTREK

iy

ity THINK BIGGER LIVE BIGGER
LIVE BIGGEFE

Biggest cargo bed New front and rear design

New front and rear design with 3 Euro-palettes capacity 1T payioad

e 1T
Off-road capability payload 1st and 2nd row modularity

Up to 3,5T towing capacity Modular seats




HERE.
WE CAN BE .

Puma

5% WE CAN BE 4
~ B

MAYZE
STACK

THE PLATFORM IS OURS

S . : THE PLATFORM IS OURS
SOFTWARE . ‘_ . Ay | WE CAN BE ? \_> HERE
gl S N A . WE CAN BE

PROJECT DURATION o NS G
B STACK

THE PLATFORMISOURS W ©°°°9° .

&
MAYZE STACK ™ MAYZE STACK ™~
THE PLATFORM IS OURS THE PLATFORM IS OURS

THE PLATFORM IS OURS




Clarks

A coffee style book for Clarks Originals was sent
out to influencers featuring the upcoming SS26
Footwear. lllustrations were created using OpenAi
with photograpy breaking up the sections

throughout the book.

ROLE

SOFTWARE

YEAR

PROJECT DURATION

Designer/
Creative Artworker

Indesign, Photoshop,
OpenAl

2025

2 weeks
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Clanks
ORIGINAL
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DESERT HUNTER

Eprieg Cusssr 1028

DESERT IVY
The Clarks Campus
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ssathsaio, ridimg en Thie gioks] EEoroyrend
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bur cool, conteamporary, hoviul, with & spin
on classich details ble=ding appacrsl primts
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DESERT HUNTER



Clarks

Clanks
ORIGINALE

¥ Desert Boot™
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orn in 1950 and designed by Nathan Clark, the Clarks Desert Boot was the first example of true casl

The original of all the 'Originals’.

Desert Boot™"

—
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Desert Boot™

The original of all the "Originals’.

Borm in 1950 and designed by Nathan Clark
ras the first example
of true casual foobwear,

Clanks
ORIGINAL



Sony

ROLE

SOFTWARE

YEAR

PROJECT DURATION

BLACK FRIDAY

DEALS

Ask in store for details

For 360 Spatial Sound
mapping, choose a set
of rear speakers and save
when you buy with an
A-Series soundbar

SA-RS535 SA-RS5

SAVE
amn

SAVE

L£150
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WH-1000XM4
&

Inchrtry |eading
Natie Cancellation’

Inchisany s ankeg
Call Gualny?®
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Great loga

- - Available this summer & A . 1/
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HLDUEN

Great local drama

Available this summe)

ROLE Great
SOFTWARE original
sounds
Listen now
YEAR
PROJECT DURATION
Great original radio
Avalable thes summer
-

Great local drama

Available this summer







Samsung

ROLE
SOFTWARE

YEAR

PROJECT DURATION

from £1,149

or £29 per month on
0% finance when youls

N 2 At Bducing the new
ST Saloncy-Z Fold3
- §—and Galaxy Z Flip3

Claim a complimentary

Pre-order the iconic

Galaxy Z Flip3
from £499

Starter Kit
worth £79.99

With a Flip Case +

5 Pan and 25W Super
Fast Charger In the
bag, you'l be ready
for anything.?

Bk ¥ SAMSUNG
Brilliant on their own,

unstoppable together

Experience the full Galaxy
package, making small work
of big tasks.

Galaxy Watchd 40mm BT
Add to finance from £7 per month®

Galaxy Watchd Classic 42mm BT
Add to finance from £9 per month?

Galaxy Budsz2
Add to finance from £4 per month*

Galaxy Z Fold3

Galaxy Z Fold3 -

oF £13 par month on r
0% finance when you trade irxl*',&y

You love it we cover it.

Samsung Care+
Get 1 year free protection.

Protect your Galaxy £ Flip3 or
Galaxy Z Fold3 from life's little
surprises. Register within
30 days of purchase.3

Compare the ra nge

Price par
Model storage Price Month-3&m
0% finance’
256G8  E1599 E40/m
Galaxy
Z Fold3 5G
S12GB  £1499 £43/m
128GEB  £949 E24/M
Galaxy
Z Flip3 5G
P 256GE E999  £25/mM

20% off

Galaxy Z Series accessories

when yolu buy the Galaxy Z Fold3

or Galaxy 2 Flipa:

SAMSUNG
Galaxy Z Fold3 | Z Flip3




The new
Galaxy Z Flip




SAMEUNG Experience Store

379

Urifodd your workd

SAMSUNG Experience Store SAMSUNG Experience Store

SAMEUNG Experience Store

Brp-crder the niew Galaoy T Levirs from {459
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Gokoxy I Foldl BRorter O

L5 Pl Tree | pea SamEung Caee worts B9

. Prepare to turn heads. =
e i P e Unfold your world
SR e Intraducing Galaxy Z Flip3, a flip phone for our time. @ ; THe folding srarihone revollition has bedon: Introducing our
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Brilliant on their own,
unstoppable together,

i it! foldi i free- i
Designed w_|t1 areal ‘:_'m'”g glass ::!laplay and free-stop hinge, next-generation members of the Galaxy £ Series — Galaxy £ Fold3
Fuip your st game it folds to fit compactly into any pocket. : -
e s e i oo L and Galaxy Z Flip3.

TPl g o o et e e s (5
Pt s ey 17 el 18

Pre-order the iconic Galaxy Z Flip3 from £449 or

£13 per month on 0% finance when you trade-in.’ e D S R oD Y

or £13 per month on 0% finance when you trade-in.’

B - - B 3 Q¥ Plus, free1 year Samsung Care+ worth £99.2 Sk Uty ol :
ek e (_’ J @ Plus, free1year Samsung Care+ worth up to £109.2
& N = 9 FIND YOUR NEAREST STORE Sk
i 2
(" @ i~ W, A FIND YOUR NEARESTSTORE
— ..: "'-'é_:.l‘:' W
- R o A

Transform your productivity with a
Galaxy Z Fold3 Starter Kit.

: e . ¥ ; s |
a 'I.F‘ .I. ) " r ' . .I.I i - . "
: g . - NN , - : Get even more done by claiming a
- EC'IT"HD“FI‘LE'F!IEII'}" starter Kit worth £79.99
_— ﬂ when you buy a Galaxy Z Fold3.
Heeflix streaming membership reuired. ' 2 With a Flip Case + S Pen and 25W Super

Fast Chargerin the bag, you'll be ready




Expedia

MeSo speaker
template

on Expedia Group brands

Optional subtitle

' When travelers win, we all win.

consectetuer adipiscing elit. Maecenas
porttitor congue massa. Fusce posuere.

oxpodiagroun
.

UNDERSTAND
Your business deserves 4 & ,

A (/_ ecommendations
the most comprehensive ) Targeted actions
travel insights

The world’s leading Empowering your success in the universe of travel

travel technology
partner

ROLE 70+

Years of experience

SOFTWARE +1 Billion

;R
L.
.
)
J

@ Market trends
v _ = Understanding search and booking patterns

600M -

) o)y :
billion Al predictions

"'._ Competitive benchmarking
/.\/ Understand how you compete

/70PB

) Reach Build Understand f‘/ Customized reports
Trips . . . of travel data ) .
the world's largest travel your business with best-in-class traveler wants, needs, = Fit your specific needs

audience - who you want traveler technology and trends at a market
and when you want and macro level

YEAR

PROJECT DURATION

[EXAMPLE DATA]

Top insights [destination X]
search Feeder Market #1

, Search windows for [market x]
s vary according to origin market
Ul conditions and [x factors]
Feeder Market #2

14% 27% 23% 36%

Traveler confidence grows Travelers planning City and beach destinations Travelers make
search increase QoQ further out remain popular up for lost time
mid-year searches by planning more trips

increase YoY
B osaays [ 226000ys [ 60-90days [ 90+ days

Source: Expedia Group data, Q4 2021




PRESENTATION DECK

93m clients!
P OW E R P O I N I PUACS ANB BESIRES Committed to Access and Strategic Innovation .
human progress insight partnership
. 51
AXA IM Prlme Membership to organisa = Ourscale provides us with = Benefit from the stability AXA leverages on the evolving

Being Part of the AXA Group 7/ Prime :
...brings potential benefits to clients :

whose purpose s to advance

superior access to and financial strength of complexity arket and
the sustainable development investment opportunities one of the world’s leading regulatory environments to z
YOU R PARTN ER FOR PR'VATE MARKETS SOLUT|ONS = AA agenda; and greater market insight global financial services develop innovative solutions
Example slides of a brand refresh for AXA :
dynamics tandards and ris
p l = UNPrinciples for . ) L s: dar dsmld mﬁd .
Sustainable Insurance UN = Our ’wtynauowi\ presence management procedures 3
Aag Principles for Responsible helps us understand the

Marketing Communication
January 2024

‘This document does not constitute an offer or an invitation to subscribe.
‘This document s srictly private and classified CONFIDENTIAL: the re

Itis intended for the sole use of State Administration of Foreign Exchange. This document is SUBJECT TO CHANGE WITHOUT NOTICE.
ot divulge any such information to any other party. Any reproduction of this information, in whole or in part, is prohibit

Alinformation are valid as of the date of the document except if mentioned otherwise.

AXA Investment Managers — Centres of Expertise

Four pillars

ibited without prior written consent from the sender.

3 | AXAIM PRIME

AXA IM - RESTRICTED.

MOODY'S

A+ Superior
AM BEST

Investment
= Caringfor Climate

= Carbon Disclosure Project

importance of local
needs/regulations,
constraints

pubication, the

4 | AXAIM PRIME

AXA IM - RESTRICTED

/ Prisne

AXA IM Prime: Your Private Markets Enabler 7/ Primne

What we do

Organisational Chart

‘ Pascal Christory (Partner) | 25 Years of Experience ‘
- orld-Leading Insurer H
FOUNDED IN € 4 bnt 649 d Institutions 4 3
1994 ETQLW{FI 2 =2 78+ H
e S UNDER S LOYEES OFFICES FerarcT . ; . . =
e EMPLOVEES FACIES * Tosource and manage diversified portfolios across = AXA Group will be an anchor investor in most of EMPLOYEES E
: private assets and hedge funds ourinitiatives creating a clear alignment of interests 4 Private Equit Private Debt T o B
+ Through primary and secondary funds, co-investments with clients —_— Peter Ischebeck (Partner) | 23 Years of Experience. Fabien Ferrer (Partner) | 25 Years of Experience Jean-Pascal Asseman (Partner) | 29 Years of Experience
. and direct strategies = Insurance DNA with risk management culture at the core
AXA IM Core AXA IM ALTS AXA IM Prime AXA IM Select EH
. 2 = “One-stop-shop” engineering customised solutions and focus on downside protection 3 7% GP Stakes NAV Financing o
€503bn €186bn €35bn €30bn for LPs and GPs Gilles Dusaintpere | 18 Years of Experience Philippe Mojon | 22 Years of Experience Johann Ropers (Partner) | 23 Years of Experience
esigner s o o i 1
Fixed Income Private Debt & Alternative Credit Private Assets 5 Private Markets Solutions A
High Yield Real estate debt Private equity Funds of Funds s Marcus Thiel (Partner) | 25 Years of Experience s
16 Credit Infrastructure debt Infrastructure equity Investment Advisory 8 g
Inflation Alternative crecit Discretionary Portfolio Management 6
Emerging Markets . Nav financing ndiidualised Protected Solutions, ; o N SIS TS — (Y o ;
Gout bonds Real Estate Equity GP stake UL Oversight g Committ s Support Teams - (44 pe s
Money Markets Private real estate L . . g H g
. Listed real estate Liquid Alternative Strategies & g g
Equiti o ) o . o i i i il
S O F I WA R E Powe r PO | nt L crepett Hedge Funds « With the insight of investing as a principal investor + Championing sustainability through manager engagement an D Risk Management Qremticaal Ducilizses
Rﬂé‘o"ﬁ‘&ﬁ}”"v Private Equity & Infrastructure ;ﬁt‘:fzg; = Long track record of investing in alternatives for AXA Group = Building a partnership with AXA climate that helps us
- Infrastructure Private Equity i
Sustainable & mpact et e ey Muli private assets mandate = Structuring capabilities to support the needs of a global R i e e b il i e ESG & Sustainability BT Iens D evelo Pt Product Development
Multi Asset and diverse investor base = Defining an ambitious ESG strategy Marie Luchet Corinne André (Partner) Bénédicte Rabier
Targeted outcome
(Capital growth, capital preservation,
income generation,inflation, impact] Leg: Structuring Tax Compliance
Aymeric Castelnau Angela Garay. Marie-Samuelle Duclou Aurore Noblet
8 nagementor Adkory 35 f 3109262, Th frmaion s proveedfor usrtiv prpesesanand i blct o changes wihut nfrmation boutte AYAIM Primeteaisfoinfonation ol and s sublecttachange without ot
5 | AXA IM PRIME | | 1rwaTere: g 6 | AXAIM PRIME b 7 | AXAIM PRIVE [ ivwasrere H
> 7 | @ PR | Manogers z
AXA IM - RESTRICTED

AXA IM - RESTRICTED. AXA IM - RESTRICTED

PROJECT DURATION Various

AXA IM Prime — 360° Platform 7 Prime

Offering a comprehensive range of alternative solutions

AXA IM Prime: An Advanced ESG Investor Aiming / Prime
At Creating Sustainable Value

1830

3ivhlug

Verticals Private Equity Infrastructure Hedge Funds

ALIND3
NSV

AuM! €6.4bn

G

Primaries, Secondaries, Co-investments

r Offshore, UCITS, Q =
e &Directstrategies((GR:stakes,NAVFinancing) SEEEIEEE Implé':‘entingarobust ESG selection and Supporting our partners to enhance best Increasing the deployment of capital g
monitoring process to manage risks and ESG practices in private markets invested in social and environmental
identify opportunities across solutions, including those tackling 0

Style/Focus T iversified & Thematic . as: etflasses climate change

Cross-Asset Allocation Capital Efficiency

37 | AXA IM PRIME

XA IM PRIME

spanny

AXA IM - RESTRICTED AXA IM - RESTRICTED.
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