
Let'swork
together

E N T E R

D
esign / C

reative Artw
ork / D

igital / Print / M
otion

charlotte meek 
Designer



Brands
I have work with

TM

TM



Adidas 
e-commerce
DROPSET / RAPIDMOVE SS26 CAMPAIGN

DIGITAL

A full e-commerce experience designed for  
Adidas (.com) Dropset and Rapidmove  
franchise. The goal was to create a  
performance-driven, clean and engaging  
shopping experience that reflects the brand’s  
energy and innovation in footwear using static  
and motion assets across the Adidas eco-system. 

ROLE 	 UI UX Designer

SOFTWARE	� Figma, Photoshop,  
Illustrator

YEAR	 2025

PROJECT DURATION	 10 weeks

https://www.adidas.co.uk/dropset


Responsive CRMs were created for both mobile  
and desktop which were sent out to targeted 
groups. The email headers were motion to 
emphasise the core USPs of the trainers. 

ROLE 	 UI UX Designer

SOFTWARE	 Figma

YEAR	 2025

PROJECT DURATION	 10 weeks

Adidas 
e-commerce

DIGITAL

DROPSET / RAPIDMOVE SS26 CAMPAIGN



ROLE 	 UI UX Designer

SOFTWARE	 Figma

YEAR	 2025

PROJECT DURATION	 10 weeks

Adidas 
e-commerce

DIGITAL

DROPSET / RAPIDMOVE SS26 CAMPAIGN

An app experience for Dropset and Rapidmove  
franchise was built to showcase movement, energy, 
and functionality through bold imagery, dynamic  
layouts, and product-focused interactions.  
By blending editorial-style visuals with intuitive  
navigation, the design creates a seamless flow  
between inspiration and conversion.



Adidas 
e-commerce
OPTIMÉ SS26 CAMPAIGN

DIGITAL

For Adidas Women's Training, I designed a suite  
of e-commerce experiences centered around  
the launch of the Optimé leggings collection.  
The experience combined editorial storytelling,  
social proof, product education, and commerce- 
focused interactions to help customers move  
seamlessly from inspiration to purchase.

Deliverables included: Campaign landing page,
Product listing experience, Product detail page  
enhancements, Product education and FAQ  
modules, cross-sell and styling recommendations.

The goal was to create a premium shopping  
experience that highlighted product performance 
features while encouraging exploration across the 
broader collection.

ROLE 	 UI UX Designer

SOFTWARE	 Figma, After Effects 
	 Photoshop

YEAR	 2025

PROJECT DURATION	 10 weeks

https://www.adidas.co.uk/optim%C3%A9-leopard-7-8-leggings/KF9094.html


ROLE 	 UI UX Designer

SOFTWARE	 Figma

YEAR	 2025

PROJECT DURATION	 10 weeks

Adidas 
e-commerce

DIGITAL

OPTIMÉ SS26 CAMPAIGN

CRMs were created to run along side the  
e-commerce campaign on Adidas .com website  
sent out to targeted audiences. 



As part of the digital campaign, an interactive app 
experience was created to showcase the Optimé 
franchise. The app extended the online UX journey 
by incorporating the collection’s signature  
leopard-print aesthetic throughout the interface.  
Interactive carousels, layered content overlays,  
user-generated content, and a social-inspired  
lookbook were integrated to create a more  
immersive and engaging brand experience.

ROLE 	 UI UX Designer

SOFTWARE	 Figma, After Effects 
	 Photoshop

YEAR	 2025

PROJECT DURATION	 10 weeks

Adidas 
e-commerce

DIGITAL

OPTIMÉ SS26 CAMPAIGN





Examples of creative content which was crafted  
from white paper studies to drive LinkedIn traffic  
to the Arthur D. Little website. Since the client  
prefers content-heavy carousels, the challenge  
was to create a visually appealing design that  
engages with the audience.

ROLE 	 UI UX Designer

SOFTWARE	 Figma, Photoshop

YEAR	 2025

PROJECT DURATION	 1 day

Arthur  
D. Little
SOCIAL MEDIA CONTENT CREATION

DIGITAL



In 2024, I freelanced at Accenture Song and worked 
on a number of campaigns for Peugeot producing 
creative that worked across multiple touchpoints - 
OOH, DOOH, social posts and emails. 

ROLE 	 Designer

SOFTWARE	 Photoshop, After Effects

YEAR	 2024

PROJECT DURATION	 Varied

Peugeot

PEUGEOT LANDTREK CAMPAIGN

DIGITAL / PRINT





I developed a range of KV static digital banners for 
Puma Mayze Stack campaign for multiple display 
formats and aspect ratios. 

ROLE 	 Designer

SOFTWARE	 Photoshop

YEAR	 2022

PROJECT DURATION	 1 day

Puma

MAZE STACK BANNERS

DIGITAL



A coffee style book for Clarks Originals was sent  
out to influencers featuring the upcoming SS26 
Footwear. Illustrations were created using OpenAi 
with photograpy breaking up the sections  
throughout the book.

ROLE 	� Designer/ 
Creative Artworker

SOFTWARE	� Indesign, Photoshop, 
OpenAI

YEAR	 2025

PROJECT DURATION	 2 weeks

Clarks

COFFEE STYLE BOOK

PRINT / DIGITAL



Desert Boot
TM

The original of all the ’O
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A store visual for Clarks Amsterdam of POS and  
foot risers recommending product placement  
for the Desert Boot display - also including  
final artwork.

ROLE 	� Designer/ 
Creative Artworker

SOFTWARE	 Photoshop, Illustrator

YEAR	 2025

PROJECT DURATION	 1 week

Clarks

INSTORE VISUAL / POS / PACKAGING

PRINT



The following creative shows instore posters  
promoting Black Friday deals and camera lenses. 
Sony do not have any specfic guidelines so the  
challenge was to try to think of engaging designs 
that could work across print and digital.

ROLE 	 Designer

SOFTWARE	 Indesign, Illustrator,  
	 Photoshop

YEAR	 2023

PROJECT DURATION	 Various

Sony

INSTORE POS POSTERS / PRICE TICKETS

PRINT





I had the opportunity to work as a freelance  
designer on a rebrand project for RTÉ, Ireland’s  
national broadcaster. Working from a brand stamp 
developed by the agency, my role was to explore  
and develop applications of the identity across a 
range of touchpoints, investigating how content 
could be integrated and expressed within the  
system in engaging and versatile ways.

ROLE 	 Designer

SOFTWARE	� Indesign, Illustrator,  
Photoshop

YEAR	 2023

PROJECT DURATION	 3 months

rté

RE-BRAND DEVELOPMENT

PRINT / DIGITAL





As Brand Guardian for Samsung at KHWS, I worked 
across a range of campaign launches for Samsung 
Experience Stores. My role involved translating  
campaign key visuals into cohesive multi-channel 
executions, adapting assets across digital and print 
touchpoints while ensuring brand consistency and 
quality throughout.

ROLE 	� Designer/ 
Creative Artworker

SOFTWARE	 Indesign, Illustrator 
	 Photoshop

YEAR	 2021

PROJECT DURATION	 Various

Samsung

POS

PRINT / DIGITAL







MeSo speaker
template

Optional subtitle

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit. Maecenas 
porttitor congue massa. Fusce posuere.

X X . X X . X X

When travelers win, we all win.

We connect advertisers with 
hundreds of millions of 

travel shoppers globally 
on Expedia Group brands

The world’s leading 
travel technology
partner

70+
Years of experience

+1 Billion
Trips

your business with best-in-class 
traveler technology

Build Understand

traveler wants, needs, 
and trends at a market
and macro level

Reach

the world's largest travel 
audience – who you want 
and when you want

Empowering your success in the universe of travel
U N D E R S T A N D

Your business deserves 
the most comprehensive 
travel insights

600M
billion AI predictions

70PB
of travel data

Recommendations

Targeted actions

Market trends

Understanding search and booking patterns

Competitive benchmarking

Understand how you compete

Customized reports 
Fit your specific needs

Top insights

Traveler confidence grows
search increase QoQ

Travelers make 
up for lost time 

by planning more trips

City and beach destinations
remain popular

Travelers planning
further out 

mid-year searches 
increase YoY

Source: Expedia Group data, Q1 2023

14%

13%

27%

15%

23%

23%

36%

49%

0-14 days 22-60 days 60-90 days 90+ days

Feeder Market #1

Feeder Market #2

[EXAMPLE DATA]

[destination x] 
search
windows vary

Search windows for [market x] 
vary according to origin market 
conditions and [x factors]

Source: Expedia Group data, Q4 2021

Example slides of a brand refresh for Expedia.

ROLE 	 Designer

SOFTWARE	 Power Point

YEAR	 2023

PROJECT DURATION	 Various

Expedia

POWER POINT

PRESENTATION DECK



AXA IM - RESTRICTED

This document does not constitute an offer or an invitation to subscribe. It is intended for the sole use of State Administration of Foreign Exchange. This document is SUBJECT TO CHANGE WITHOUT NOTICE.
This document is strictly private and classified CONFIDENTIAL: the recipient will not divulge any such information to any other party. Any reproduction of this information, in whole or in part, is prohibited without prior written consent from the sender.
All information are valid as of the date of the document except if mentioned otherwise.

AXA IM Prime
YOUR PARTNER FOR PRIVATE MARKETS SOLUTIONS

Marketing Communication
January 2024

AXA IM - RESTRICTED
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Being Part of the AXA Group
…brings potential benefits to clients

(1) Source: AXA Group – As at 30/06/2023 – Data encompassing calendar year 2023. 
(2) Latest updates: S&P 07/20/2023, Moody’s 07/01/2022, AM Best 07/08/2022. 
Information related to ranking and awards do not prejudge ranking or awards to come. Depending on the date of publication, the information presented may differ from the updated data

93m clients1
INDIVIDUALS AND BUSINESS

World Leader Insurance and Asset Management Group

Committed to 
human progress

Membership to organisations 
whose purpose is to advance 
the sustainable development 
agenda:

§ United Nations Global 
Compact

§ UN Principles for 
Sustainable Insurance UN 
Principles for Responsible 
Investment

§ Caring for Climate

§ Carbon Disclosure Project 

Access and 
insight

§ Our scale provides us with 
superior access to 
investment opportunities 
and greater market insight 
allowing us to 
better understand market 
dynamics

§ Our international presence 
helps us understand the 
importance of local 
needs/regulations/ 
constraints

Strategic 
partnership

§ Benefit from the stability 
and financial strength of 
one of the world’s leading 
global financial services 
companies

§ Robust underwriting 
standards and risk 
management procedures 

Innovation

AXA leverages on the evolving 
complexity of market and 
regulatory environments to 
develop innovative solutions 
for its clients

51
COUNTRIES1

AA-
STANDARD & POOR’S2

Aa3
MOODY’S2

A+ Superior
AM BEST2

AXA IM - RESTRICTED
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AXA Investment Managers – Centres of Expertise
Four pillars

Sources: AXA IM
(1) AXA IM Assets Under Management before delegation from Multi Asset to other in-house asset classes as of 30/06/2023 AXA IM Database and inclusive of €97bn Assets Under Distribution in JVs/ Revenue as of 30/06/2023.
(2) AuM as of 30/09/2023.

€840bn1
OF ASSETS UNDER 

MANAGEMENT 

2,649
EMPLOYEES1994

FOUNDED IN 22
OFFICES

AXA IM Core
€503bn

AUM

Fixed Income
High Yield
IG Credit
Inflation

Emerging Markets
Govt bonds

Money Markets

Equities
Global

Regional & Country
Thematic

Sustainable & Impact

Multi Asset
Targeted outcome 

(Capital growth, capital preservation,
income generation, inflation, impact)

Private Assets 
Private equity 

Infrastructure equity
Private debt 

Nav financing
GP stake  

 Liquid Alternative Strategies
Hedge Funds

Solutions
Outsourced CIO

Multi private assets mandate

€35bn2
AUM

AXA IM Prime AXA IM Select
€30bn

AUM

Funds of Funds
Investment Advisory

Discretionary Portfolio Management 
Individualised Protected Solutions

UL Oversight 

Private Debt & Alternative Credit
Real estate debt

Infrastructure debt
Alternative credit 

Real Estate Equity
Private real estate
Listed real estate

CRE Debt

Private Equity & Infrastructure 
Infrastructure Private Equity 

Impact Private Equity

AXA IM ALTS
€186bn

AUM

AXA IM - RESTRICTED
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AXA IM Prime: Your Private Markets Enabler
What we do

Sources: AXA IM 
(1) Asset Under Management or Advisory as of 30/09/2023. The information is provided for illustrative purposes only and is subject to changes without notice. 

§ To source and manage diversified portfolios across 
private assets and hedge funds

§ Through primary and secondary funds, co-investments 
and direct strategies

§ “One-stop-shop” engineering customised solutions 
for LPs and GPs

§ AXA Group will be an anchor investor in most of 
our initiatives creating a clear alignment of interests 
with clients

§ Insurance DNA with risk management culture at the core 
and focus on downside protection

Partnering with Best-in-Class Private Assets 
Managers and Institutions

Affiliated to a World-Leading Insurer

20+

€35bn1

46

AVERAGE 
YEARS IN 
ALTERNATIVE 
INVESTMENTS

OF ASSETS 
UNDER 
MANAGEMENT

CLIENTS

§ With the insight of investing as a principal investor

§ Long track record of investing in alternatives for AXA Group

§ Structuring capabilities to support the needs of a global 
and diverse investor base 

Expert Investment Team 

§ Championing sustainability through manager engagement

§ Building a partnership with AXA climate that helps us 
measure and monitor our progress towards net zero

§ Defining an ambitious ESG strategy

Committed to Being a Long-Term Responsible Investor

AXA IM - RESTRICTED
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Organisational Chart

Source: AXA IM 
Information about the AXA IM Prime team is for information only and is subject to change without notice.

78+

37%

6

17

EMPLOYEES

FEMALE

CITIES

NATIONALITIES

Investment Teams – (34 people)

Support Teams – (44 people)

CEO
Pascal Christory (Partner) | 25 Years of Experience

Private Equity
Peter Ischebeck (Partner) | 23 Years of Experience

Private Debt
Fabien Ferrer (Partner) | 25 Years of Experience

Infrastructure
Jean-Pascal Asseman (Partner) | 29  Years of Experience

GP Stakes 
Gilles Dusaintpere | 18 Years of Experience

NAV Financing
Philippe Mojon | 22 Years of Experience

Hedge Funds
Johann Ropers (Partner) | 23 Years of Experience

Private Markets Solutions
Marcus Thiel (Partner) | 25 Years of Experience

Operations
Guillaume Valois (Partner)

Risk Management
Olivier Paille

Operational Due Diligence
Michael Bellusci

ESG & Sustainability
Marie Luchet

Business Development 
Corinne André (Partner)

Product Development
Bénédicte Rabier

Tax
Marie-Samuelle Duclou

Structuring
Angela Garay

Legal
Aymeric Castelnau

Compliance
Aurore Noblet

AXA IM - RESTRICTED
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AXA IM Prime – 360° Platform
Offering a comprehensive range of alternative solutions

Source AXA IM
(1) AuM means Assets under Management or Advisory as of 30/09/2023 The information is provided for illustrative purposes only and is subject to changes without notice. There can be no assurances that any of the market structure described herein will stay unchanged. Please see the end of this presentation for important disclosures.

Hedge FundsPrivate Equity InfrastructurePrivate DebtVerticals

Expertise Offshore, UCITS, QISPrimaries,  Secondaries, Co-investments
& Direct strategies (GP Stakes, NAV Financing)

€4.6bnAuM1 €10.3bn €13.3bn €6.4bn

SMAs Capital EfficiencyCross-Asset Allocation Structuring

Style/Focus Diversified & ThematicBuyout & GP Stakes Core+ & Value AddDirect Lending &
NAV Financing

Outsourced Chief Investment Officer

AXA IM - RESTRICTED
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IImmpplleemmeennttiinngg  aa  rroobbuusstt EESSGG  sseelleeccttiioonn aanndd  
mmoonniittoorriinngg  pprroocceessss  ttoo  mmaannaaggee  rriisskkss aanndd  

iiddeennttiiffyy ooppppoorrttuunniittiieess aaccrroossss  
aasssseett  ccllaasssseess

SSuuppppoorrttiinngg  oouurr  ppaarrttnneerrss  ttoo  eennhhaannccee  bbeesstt  
EESSGG  pprraaccttiicceess  iinn  pprriivvaattee  mmaarrkkeettss

IInnccrreeaassiinngg tthhee  ddeeppllooyymmeenntt ooff  ccaappiittaall  
iinnvveesstteedd iinn  ssoocciiaall  aanndd  eennvviirroonnmmeennttaall

ssoolluuttiioonnss,,  iinncclluuddiinngg tthhoossee ttaacckklliinngg
cclliimmaattee cchhaannggee

AXA IM Prime: An Advanced ESG Investor Aiming 
At Creating Sustainable Value
Deeply rooted in AXA’s DNA to act for human progress by investing in what matters 

TToo  aacccceelleerraattee tthhee  ttrraannssiittiioonn  ttoo  aa  mmoorree  ssuussttaaiinnaabbllee eeccoonnoommyy

AXA

POWER POINT

PRESENTATION DECK

Example slides of a brand refresh for AXA.

ROLE 	 Designer

SOFTWARE	 Power Point

YEAR	 2023

PROJECT DURATION	 Various
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